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SUMMARY 
 

 Within this plan you will see the best approach to reopening the Ryan Center to fans, staff, vendors and 
friends.  The plan will reference two areas.  

   
1. Front of House (FOH):  Which is from a ticketed guest point of view.    
2. Back of House (BOH):  Which includes the point of view from backstage, staff, vendor, and event 

clients.  
 

To summarize this plan: 
   

1. Social distancing of 6’ will take place  
throughout the facility.   

2. Seating plan to meet social distancing  
standards with proper manifesting.  Staff  
will wear face masks/coverings. 

3. Guests will be required to wear  
face masks/coverings as well.  

4. Regular and continuous sanitation of all  
public areas and utilization of additional  
cleaning staff and disinfecting equipment.  

5. Ticket purchasers will receive safety and  
COVID-19 specific information prior to the  
event using the following:  
a. Website – dedicated splash page  
 as well as additional COVID-19 related policies on each event page. 
b. Social media accounts. 
c. Signage posted throughout the arena including outside each entrance. 
d. At point of purchase.  
e. Loud speaker announcements outside of main entrances.  
f. Ticket confirmation email 
g. Ticket terms agreement 

 

 

 



 

COMMUNICATION 
1. Key stakeholders including clients, full and part-time staff, ticket holders and Cyber Club subscribers 

will receive communication once reopening is announced and leading up to the first events.  
2. Media kit will be distributed to media outlets detailing new protocols and FAQ’s on the reopening.  
3. Media interviews and behind the scenes tour of new procedures will be set up prior to reopening, as 

well as invitation to the first event and first major event.  
4. Step by step digital and media strategy will be in place featuring a combination of informative and 

fun/light-hearted messaging on social media, website and eblast ramping up beginning a week out 
counting down to the first event.  

5. Sample social posts include:  
a. While we missed you the past few months, we are ready to be #TogetherAgain. In order for a 

smooth transition to our new policies and procedures when attending one of our upcoming 
events, please follow these guidelines when visiting the building (link to updated 
procedures).  

b. We’ve missed our fans and we are excited to be #TogetherAgain featuring video of staff 
waving.   

6. Welcome back messaging to full and part-time staff.  
7. New protocols and informative messaging inside the venue for patrons as they enter the facility and 

progress around the venue to their seat, restroom or concessions.  
 

  
 

 



 

 

 

 

 

 

TICKETING/SEATING 

 
FRONT OF HOUSE: 
 
1. 6’ social distance seating manifests created for basketball and concerts to be implemented until 

further notice. The ticket office is prepared to pivot should capacity limits change. 
  

Event Type  Original Capacity  Est. 6ft Social Cap  

Football  6,546*  1,076^*  

Basketball  7,743  1,232  

Full House Concert  5,543  980^   

  
*Stadium capacity – does not include any possible standing room space.  
^Does not include limited suite capacities if sold.  
  

Seating for men’s basketball and football in a social distancing model will be very different than a show 
including seat kills and locations that could change from event to event. Below are a few notes for seating 
allocation plans. 

1. Seating allocation plans at this time are set up with a 6 ft social distancing plan in mind. 
2. For all event types, we are looking at 16% of our total capacities for men’s basketball, football, and 

shows. 
3. The charts below are based on assumptions at the time of development and most likely will change. 
4. All seating is set based on 6 ft by cohort group i.e. season ticket buyers who buy 4 tickets, 2 tickets, 

etc.  Students who are roommates or classmates.  So for this purpose, each seat block contains 4 
seats.  It could end up being 6 seats or 2 seats depending on the season ticket holder account. 

5. The general seating plan that keep groups separated by 6 ft, is to start each section with 4* seats on 
left aisle and 4* on the right aisle leaving the center seats unsold so you do not have patron 
crossover.  The next row would be empty as to keep the 6 ft distance in front and back as well.  The 3rd 
row would fill 4 seats in the center with the open aisle.  This process repeats itself in all 
sections.  Depending on cohort/buying groups, those 4 seats could be 4, 5, 6, or 7 as long as the 
spacing is kept.  

6. The student seating plan is still being finalized but the original plan is to allow 1 student the 
opportunity to secure up to 4 tickets to bring 3 other students in their cohort group i.e. roommate 
and/or classmates. 

7. In each case, the ticket holder is the main contact for each cohort group for contact tracing purposes. 
8. Delineating dead seats is imperative and we will be looking into the best and most cost-effective way 

to kill seats. This may include seat covers (very expensive) to zip ties (less expensive). We must be 
flexible in killing seats as depending on number events and how season tickets are allocated out this 
year, seat kills may change from one event to the next. 

 

 



 

 

 

 

 

 

   TICKETING/SEATING (CONTINUED) 

 

 

Football 6’ Manifest Plan 
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

   TICKETING/SEATING (CONTINUED) 

 

 

Basketball 6’ Manifest Plan 
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

   TICKETING/SEATING (CONTINUED) 

 

 

Concert 6’ Manifest Plan 
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

   TICKETING/SEATING (CONTINUED)  
 

PATRON TICKET PURCHASE PROCESS: 
 

1. Fans will be encouraged to purchase tickets 
online as opposed to in-person. Default method 
of purchase delivery will be mobile. 

2. Mobile tickets (rather than hard tickets) will be 
encouraged to reduce physical contact points. 

3. Limited ticket seller windows will be open for  
in-person sales (face masks/coverings will be  
worn and protective glass dividers are already  
in place).   

4. Reduce as many hard ticket will call requests 
as possible.  

5. Utilize digital video monitors to outline show 
prices and maps. 

6. Hand sanitizers will be provided at this location for both staff and customers. 
7. 6’ social distancing markers will be placed at this location. 
8. Ticket taking will be a touchless procedure for both the fan and ticket taker. 
9. Fans will be asked to present their ticket so that ticket takers can scan barcodes without passing 

between one another. 
 

BACK OF HOUSE: 
 
1. Media and staff seating areas will be distanced by 6’.  Fewer seats will be provided in these areas to 

ensure that social distancing is being maintained.  
 
 

 



 

   TICKETING/SEATING (CONTINUED) 

 
 

NON-TICKETED EVENTS: 
 
Various “non-ticketed” events are commonly held throughout the year.  Due to the nature of these events 
that are commonly open to the public or for invited guests only, tickets are not required for entry.  Examples 
include: Career Fairs, Exhibition Style Events, Press Conferences, or Private Meetings. 
 
Most of these events take place over a span of many hours and are organized in a way that allows guests to 
come and go so that crowd sizes never get very large and can be monitored and remain within standards for 
safe social distancing of patrons.  For private non-ticketed events, the number of attendees can be obtained 
ahead of time and a space can be set to accommodate safe social distancing for all attendees. 
 
1. For non-ticketed events requiring seating, seating allocation plans will continue to be set for 6 ft 

social distancing. 
2. Regardless of the space utilized, no event attendance would exceed the predetermined room 

capacity for that designated space. 
3. For meeting-style events or any gathering that would require guests to be seated at tables, 

consideration will be given to determine what is required for the expected crowd size.  Certain small 
gatherings may be moved to a larger space to accommodate social distancing guidelines including 
additional tables and separated seating. 

4. Regardless of the nature of the non-ticketed event, staff will continue to monitor entrances for 
patron safety and to ensure reopening guidelines.  By doing so, staff will be able to check-in invited 
guests to private events as well as control capacity limitations for events that are open to the public. 

5. Capacities will be determined depending on rooms and space(s) being utilized.  Should attendance 
numbers approach the determined capacity number, guest entrance will be temporarily halted until 
enough guests have exited the building and to allow for entry of newly arriving guests.  

 



 

ROOM CAPACITIES 
6’ social distancing measures in place   

 

• Alumni Room Capacity   
o No Furniture: 51 
o With Furniture: 25 

• Individual Suite Capacity  
o No Furniture: 8 
o With Furniture: 4  

• Catering Room Capacity   
o No Furniture: 15   
o With Furniture: 7   

• President Suite Capacity  
o No Furniture: 29  
o With Furniture: 14 

• North Concourse Alcove  
o No Furniture: 31 
o With Furniture: 15 

• South Concourse Alcove  
o No Furniture: 33 
o With Furniture: 16 

• Dressing Room A   
o No Furniture: 9 
o With Furniture: 4 

• Dressing Room B  
o No Furniture: 9  
o With Furniture: 4    

• Dressing Room C  
o No Furniture: 7   
o With Furniture: 3   

• Dressing Room D  
o No Furniture  9 
o With Furniture:  4 

• Event Office A    
o No Furniture: 1 
o With Furniture: 1 

• Event Office B   
o No Furniture: 1 
o With Furniture: 1 

• Film Room   
o No Furniture: 22 
o With Furniture: 10 

• Court Storage  
o No Furniture: 19 
o With Furniture: 9 

 

URI player & coaches locker rooms are managed and controlled by the Athletic Department and included in 

their respective COVID-19 reopening plan.  



 

ENTRANCE INTO THE FACILITY 
 
BACK OF HOUSE (EVENT DAY) 
 

1. Staff, vendors, teams, coaches, media and other event representatives will enter the facility via the 
staff entrance door or the show entrance door (both doors enter into the backstage / loading dock 
areas of the Ryan Center).  

2. 6’ social distance markers will be placed on the  
floor leading up to a check in table.     

3. Temperature check will be taken privately in a  
curtained area.  100.4 ° F and above is will be  
deemed as having a fever.  To ensure accuracy  
and not a mis-read, anyone who has a  
temperature read above 100.4° F will be asked  
to wait 10 minutes in a designated space inside  
and away from others and then another check  
will be administered.  If a staff member’s  
temperature is above the limit after a second  
read, they will not be permitted into the facility.  

4. Per RIDOH and CDC, all staff/participants must stay home if exhibiting any symptoms. 
5. Hand sanitizers will be placed throughout this location.  
6. Face masks/coverings will be required for all staff administering temperature checks.  
7. Face masks/coverings will be required for all staff, vendors, teams, coaches, media and other event 

representatives entering the arena. 

 
 

 

 



 

 

 

 

 

 

ENTRANCE INTO THE FACILITY 
(CONTINUED) 

 
FRONT OF HOUSE 
 
1. Ticketed guests will enter the facility via the marked entrances. 
2. Additional entrance points may be added depending on the  

nature of the event and expected attendance to relieve  
congestion at specific entry doors.  

3. 6’ distance markers will be placed on the ground as you  
approach the facility.   

4. Security personnel will make every effort to screen patrons in a  
manner that does not require any physical contact.  

5. Walk-through magnetometers will continue to be used.  
a. New improved setting will not require patrons to  

remove regular items from their pockets (i.e. keys, 
cell phone, etc).  This will reduce the need for bins and  
exchanging of items.  

i. Backpacks and large bags will still not be  
 permitted.  

b. Only clear plastic bags will be permitted to reduce the  
need for handling of personal items by security personnel.    

6. Mobile tickets (rather than hard tickets) will be encouraged to  
reduce physical contact points.  

7. Ticket taking will be a touchless procedure for both the fan  
and the ticket taker.  Fans will be asked to present their ticket 
so that ticket takers can scan barcodes without passing  
between one another.   

8. Staff in these areas will wear face shields.  Gloves will be provided  
to any staff person that will be required to take personal items  
(.e. guest services operations of ‘lost and found’).  

9. Hand sanitizing stations will be placed throughout this area.  
    

  

 

 
 

 

 

 



 

 

 

 

 

 

MOVEMENT THROUGHOUT 
THE FACILITY 
 
1. 6’ distance markers will be placed throughout the facility 

where lines typically form to encourage distancing.   
2. Any items that encourage social gathering will be  

removed (tables, extra chairs, etc).  Common areas and  
concourse spaces where fans would typically congregate 
will be empty of furniture.  

3. Rhody Pubs will not be in operation.  Removal of pub  
walls and furniture will create more space on the  
concourse for social distancing patrons and does not  
crowd guests into small areas.   

4. Elevators can represent a particularly challenging area 
to observe social distancing. The Ryan Center will  
establish: 
a. Social distancing queue management for waiting passengers. 
b. Elevator attendants to manage flow, discourage over-crowding of elevator carries, operate the 

buttons, and regularly sanitize surfaces. 
c. Elevator attendants will wipe down buttons and railings in elevator on a consistent basis. 
d. Mark “X’s” on the floor of the elevator showing people where to stand. 

5. Hand sanitizers will be placed throughout all public areas includes concourses and lobbies. 
 
 

 
 
 

 

 



 

 

 

 

 

 

CONCESSION STANDS 
 

1. Consider limiting concessions openings and the number of POS and menu offerings. 
2. 6’ distance markers will be placed where lines form.   
3. Plastic separators will be placed at point of sale. 
4. As many products as possible will be served in a closed container or wrapped. 
5. Prepackage food and snacks (i.e. boxed pizza slice, sandwich wrapped, etc.) 
6. Consider temporarily restricting sales of fountain drinks. Bottle service for the time being. 
7. Consider changing grab-and-go options so employees place items on the counter instead of handing 

it directly to the patron or the patron possibly touching other food in the display case.  
8. Remove condiment stations from the concourse and public areas and only have condiment packets 

available at each stand. 
9. Rhody Pubs will be closed. 
10. Alcohol will be served at concession stands. 
11. Limit access to the concession commissary and stands to essential employees only. 
 

 
 
 

 

 



 

BATHROOMS 

 
1. 6’ distance markers will be placed where lines form.   
2. Touchless faucets and urinals may or may not be added. 
3. With the decrease in attendance numbers we will continue to make all restrooms available during 

events to allow for social distance measures.   
4. Some sinks and urinals will be blocked off to create distance between patrons.  
 
 

 
 
 

 

 



 

CLEANING 
 
EVENT CLEANING 

 
1. All cleaning and disinfecting procedures will be  

documented. A designated cleaning supervisor will  
maintain a cleaning log.   

2. There will be dedicated cleaners patrolling specific/ 
assigned areas to constantly disinfect high traffic/high  
touch point areas (i.e.- restrooms, elevator buttons,  
handrails, door handles, concession counter tops, etc.).   

3. Cleaning staff will be highly visible during events.   
4. We will create a new facility overnight cleaning checklist  

that is executed each night after the post event cleaning  
is finished as a reassurance that venue has been  
thoroughly cleaned and sanitized.   

5. There will be added staff to post event cleanings as well  
as added cleaning steps for all staff post events.   

6. The Ryan Center has purchased Victory Innovations  
Electrostatic Sprayers that will be used to get a deeper  
and broader reach of disinfecting all areas of the venue,  
including but not limited to: 
a. Bathrooms 
b. Locker rooms 
c. Seating areas 
d. Common areas (lobbies, concourse, etc.) 

7. For disinfectant, we will only use an EPA or NEA registered disinfectant. An EPA number will be 
visible on the product label, which means that it has been tested and registered with the 
Environmental Protection Agency. 

8. Place all disposable cleaning items, including gloves, used when both cleaning and disinfecting in a 
bag that can be tied closed. Dispose of the bag with other waste items. 

 
 
  
 
 

 

 



 

 

 

 

 

 

CLEANING (CONTINUED) 
 

 NON-EVENT DAY CLEANING 
 

1. All cleaning and disinfecting procedures will be documented. A designated cleaning supervisor will 
maintain a cleaning log.  

2. URI housekeeping staff will continue their normal cleaning procedures in arena.  
3. The Ryan Center has purchased Victory Innovations Electrostatic Sprayers that will be used to get a 

deeper and broader reach of disinfecting all areas of the venue, including but not limited to: 
a. Bathrooms 
b. Locker rooms 
c. Seating areas 
d. Common areas (lobbies, concourse, etc.) 

4. For disinfectant, we will only use an EPA or NEA  
registered disinfectant. An EPA number will be  
visible on the product label, which means that it  
has been tested and registered with the  
Environmental Protection Agency. 

5. Place all disposable cleaning items, including  
gloves, used when both cleaning and disinfecting  
in a bag that can be tied closed. Dispose of the  
bag with other waste items. 

6. All staff will take part in assisting to keep their  
own office spaces clean and disinfected including  
frequently touched surfaces, equipment, and other  
surfaces in the workplace:  
a. Office/Desk Space  
b. Kitchen areas  
c. Meeting rooms  

 
 

 

 



 

 

 

 

 

 

BUILDING INFRASTRUCTURE 
 
Purpose: To provide purchase options to implement in order to add another level of protection for our 
guests and staff. To offer suggestions as to how to invest in any building purchases that could be used to host 
events in a safer manner. It is understood that many of the below projects will take time and resources to 
complete.   
  
Procedures:   
1. Installing plexiglass partitions at concession stands point-of-sale locations.   
2. Ryan Center has purchased Victory Innovations electrostatic sprayers that will be used to get a 

deeper and broader reach of disinfecting all areas of the venue.   
3. Ryan Center will provide enhancements of HVAC systems and components to improve the facility 

environment and reduce contaminants. Enhancements will include replacement of current HVAC 
filters with higher MERV rated filters.  We will be using at final filter with MERV-15 rating and a pre-
filter with a MERV-9 rating.  

4. Ryan Center will be switching to a clear bag policy prior to reopening.   
5. Researching the options to switch to fully touchless restroom appliances including automatic flush 

toilets and automatic sinks to reduce cross contamination.  
6. Signage:   

a. Hand washing signage will be clearly visible in all restrooms.   
b. Post signage at entrances that prohibits entrance by anyone with a fever or symptoms of COVID-

19.   
c. Posted room capacity in all meeting rooms to reflect any current accepted standards.   
d. Post signage directing guests to employ social distancing measures.   
e. Video board messaging   
f. Clear bag policy  
g. Elevator signage   
h. Hand sanitizing signage  

 
 

 

 



 

 

 

 

 

 

EMPLOYEE INITIATIVES 
 

Purpose: To provide a COVID-19 exposure prevention, preparedness, and response plan to ensure our most 
valuable company resources are protected. Every Ryan Center employee should feel safe in their work 
environments and know how to execute our company plan to return safely to the workplace.   
 
Procedures:  
1. Spectra and University of Rhode Island take the health and safety of our employees very seriously. 

With the spread of COVID-19, we must remain vigilant in mitigating the exposure in the workplace. In 
order to be safe and maintain operations, we have developed this COVID-19 Exposure Prevention, 
Preparedness, and Response Plan to be implemented, to the extent feasible and appropriate, 
throughout the company.   

2. All directors, managers, and supervisors will be familiar with this plan and be ready to answer 
questions from employees. Directors, managers, and supervisors should set a good example by 
following this plan. This involves practicing good personal hygiene and jobsite safety practices to 
prevent the spread of the virus. Directors, managers, and supervisors must encourage this same 
behavior from all employees.   

3. OSHA and the CDC have provided the following control and preventative guidance for all workers, 
regardless of exposure risk:   
a. Frequently wash your hands with soap and  

water for at least 20 seconds. When soap  
and running water are unavailable, use an  
alcohol-based hand rub with at least 60%  
alcohol.   

b. Avoid touching your eyes, nose, or mouth  
with unwashed hands.   

c. Follow appropriate respiratory etiquette,  
which includes covering for coughs and  
sneezes with your arm, not your hand.   

d. Avoid close contact with people who are  
sick.   

e. Wear face masks/coverings when walking through the arena and/or near others including in their 
office space. 

4. In addition, employees should familiarize themselves with the symptoms of COVID-19, which include 
the following: coughing, fever, shortness of breath, and difficulty breathing. Early symptoms include 
chills, body aches, sore throat, headache, diarrhea, nausea/vomiting, and a runny nose. If you develop 
a fever and symptoms of respiratory illness, such as cough or shortness of breath, do not go to work 
and call your supervisor and healthcare provider right away. Likewise, if you come into close contact 
with someone showing these symptoms, call your supervisor and healthcare provider right away.   

  
 
 

 

 



 

 

 

 

 

 

EMPLOYEE INITIATIVES (CONTINUED) 
 

  

Employee Exhibits COVID-19 Symptoms   
 

If an employee exhibits COVID-19 symptoms, the employee should remain at home until he or she is 
symptom-free for 72 hours (three full days) without the use of fever-reducing or other symptom-altering 
medicines (i.e. cough suppressants). Spectra will similarly require an employee who reports to work with 
symptoms to return home until he or she is symptom-free for 72 hours (three full days). To the extent that is 
practical, employees are required to obtain a doctor’s note clearing them to return to work.   
 

Employee Tests Positive for COVID-19  
  
An employee who tests positive for COVID-19 will be directed to self-quarantine away from work. Employees 
who test positive and are symptom-free may return to work when at least seven (7) days have passed since 
the date of his or her most recent positive test and there is no sign of a subsequent illness. Employees who 
test positive and are directed to care for themselves at home may return to work when: (1) at least 72 hours 
(three full days) have passed since recovery and (2) at least seven (7) days have passed since symptoms first 
appeared. Employees who test positive and have been hospitalized may return to work when directed to do 
so by their medical care providers. Spectra will require an employee to provide documentation clearing his or 
her return to work when directed to do so by their medical care providers. 
 

Employee Has Close Contact with an Individual Who Has Tested Positive for COVID-19   
 

Employees who have come into close contact with an individual who has tested positive for COVID-19 (co-
worker or otherwise) will be directed to self-quarantine for 14 days from the last date of close contact with 
that individual. Close contact is defined as within six (6) feet for a prolonged period of time. If Spectra learns 
that an employee has tested positive, we will conduct an investigation to determine co-workers who may 
have had close contact with the confirmed positive employee in the prior 14 days and direct those 
individuals who have had close contact with the confirmed positive employee to self-quarantine for 14 days 
from the last date of close contact with that employee. If applicable, Spectra will also notify any visitors who 
may have had close contact with the confirmed-positive employee. If an employee learns that he or she has 
come into close contact with a confirmed-positive individual outside of the workplace, he/she must alert a 
manager or supervisor of the close contact and self-quarantine for 14 days from the last date of close contact 
with that individual.   

 
 

 

 



 

 

 

 

 

 

FULL-TIME EMPLOYEES 
 

  

Purpose: The safety of our employees is paramount to everything we do. These procedures will provide 
guidelines for full-time and part-time staff on key areas to assess, manage, and execute to maximize the 
safety of our teams while serving our clients and guests.   
 

Procedures:   
 

1. Ensure compliance with any state or local requirement regarding the use of masks, gloves, etc.   
2. For full-time staff, spread out workstations. Other office locations or meeting rooms in venue will be 

utilized to create space among employees.   
3. Utilize teleconferencing for staff meetings even in the venue to reduce social gatherings.   
4. Train all employees on the importance of frequent hand washing and the use of hand sanitizers and 

give them clear instruction to avoid touching hands to face.   
5. In shared kitchen areas:   

a. Community refrigerators for staff food will no longer be allowed.   
b. Encourage staff to bring food and beverage items from home and store it in their personal area.   
c. Minimize touchpoints by removing coffee pots and other employee shared equipment.   
d. Eliminate open food items.  

 
 

 

 



 

 

 

 

 

 

WORKPLACE FACE COVERING 
REQUIREMENTS 
 

  

In accordance to the University of Rhode Island requirements and to prevent the transmission of COVID-19, 
each employee is required to wear a face mask/covering at work, except in certain limited circumstances 
listed below.   
 

Please note the following:   
 

1. Ryan Center will provide face masks/coverings for  
employees’ daily use.   

2. While in use, the face mask/covering must cover the  
employee’s nose and mouth. Employees may not  
alter their face mask/covering to reduce coverage  
of the face, such as by creating mouth or nose holes  
or reducing the size of the face covering. Employees  
may not wear the face mask/covering in a manner  
that leaves the nose and/or mouth exposed.   

3. Employees may use their own face coverings, subject  
to their supervisor’s approval. Personal face masks/ 
coverings must be at least as protective as the face  
masks/coverings provided by Spectra. Employees are  
responsible for cleaning their personal face masks/coverings in accordance with CDC guidelines. If an 
employee is not able to clean his/her face masks/covering accordingly, he/she should use the 
disposable face mask/covering provided by the venue. An employee is not required to wear a face 
masks/covering where:  
a. The face mask/covering impedes the employee’s vision or creates an unsafe condition in which to 

operate equipment or perform a task. In that case, the employee must maintain a distance of at 
least 6 feet from other people.   

b. The employee works alone in their own office seated at least six feet from the doorway. These 
employees must still wear a face mask/covering or when they leave their individual office or invite 
a colleague into their office.  

c. Wearing a face mask/covering poses a risk to the employee’s health or the employee has trouble 
breathing. If this applies to you, please contact your manager or human resources to discuss 
potential accommodations. 

 

 

 



 

 

 

 

 

 

WORKPLACE FACE COVERING 
REQUIREMENTS (CONTINUED) 
 

  

d. An employee objects to wearing a face covering for religious reasons. If this applies to you, 
please contact your manager or human resources to discuss potential accommodations.  

e. The employee is eating or drinking, provided he/she is situated at least six feet away from other 
people.  

f. The employee is unable to remove his/her face mask/covering without assistance.   
g. The employee is performing job duties outdoors and expects to be able to maintain a distance of 

at least 6 feet from another person during the entire time he/she is performing those duties (i.e. 
mowing grass). The employee must carry the face mask/covering with him/her and put it on if 
he/she comes within 6 feet of another person. Face mask/coverings are required at all other 
times for all employees.  

4. Additionally, employees should continue to practice social distancing even when wearing a face 
mask/covering.   

 
 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

CONTACT TRACING PROTOCOLS   

 

  

Should it become known that any person that was on site for a basketball game at the Ryan Center has 
tested positive for COVID-19, the following contact tracing steps would immediately take place: 
 

• Notification to the building General Manager of the person(s) that tested positive and the 
timeline of which their positive test was conducted and results were provided. 

• The General Manager would provide this information to both the University of Rhode Island Task 
force as well at the Rhode Island Department of Health. 

• Contact tracing phone calls would take place to all parties that had direct contact with that 
individual(s) while on site.  

o Depending on the person’s tier designation, contact tracing can be narrowed at that point 
(Example: if a member of the media tested positive for COVID-19 after being on site for a 
game, they would have had no direct contact with any individuals from tier 1). 

o Designated managers are able to quickly initiate a phone tree to assist in a timely manner 
to notify all individuals by sharing information with department managers (Example: Asst 
AD of Media Relations can personally contact each member of the media that was on 
site). 

o For staff with only potential or limited interaction with a person that has tested positive, 
those individuals will not be permitted back into the Ryan Center for 14 days or unless 
they provide three negative COVID-19 tests over a 14-day period of time. 

  

*All names and contact information for every individual that is on site for each game will be obtained in 
advance of the game date and updated regularly. 
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https://www.reopeningri.com/resource_pdfs/COVID-19_Advisory-face-covering-English.pdf 

5. “Reopening RI: Phase II guidelines for Gyms & Fitness Centers” published and posted by RIDOH on 

June 5, 2020 on https://www.reopeningri.com/resource_pdfs/Phase-II/Phase-II-guidelines-for-gyms-

and-fitness-centers-06.05.20.pdf 
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